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matter?
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Google G Suite Net Promoter Score (NPS)

55% / Strong overall suite integration and 

intuitive experience across various applications

Slack: 50 or 55 (different sources)

Microsoft (overall/brand): 36 or 38 (different 

sources)

Adobe: Reported NPS of 33%.

Google Ventures (GV) Design Sprint

Formalized by Google Ventures, the Design Sprint is a focused, 5-day process designed to answer critical

business questions through rapid prototyping and user testing.

The typical 5-day structure is:

Monday (Understand): Map out the problem and choose a specific, focused challenge to solve.

Tuesday (Sketch): Individual teams sketch out competing solutions.

Wednesday (Decide): The team decides on the best solution ideas and creates a storyboard for a prototype.

Thursday (Prototype): A high-fidelity prototype is built.

Friday (Test): The prototype is tested with five real users, and feedback is gathered to inform future iterations.

70 UX Statistics: Data 

Analysis and Market Share

Discover practical UX statistics 

in our latest article. Get real-

world advice and strategies to 

enhance user experience and 

elevate your design projects.

Linearity

UX Research Statistics to 

Win Over Stakeholders | 

User Interviews

Share these user research 

statistics with your stakeholders 

to convince them UXR is worth 

the time, budget, and effort-

even in an uncertain economic 

climate.

Userinterviews

NPS Score - Why Most 

Marketers Are Missing Out!

Let's talk about NPS. The Net 

Promoter Score.
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Whilst we wait for a few people 

feel free to write in the chat a 

bit about you, name, where you 

are in the world and your 

pronouns Link to presentation 

https://docs.google.com/

presentation/d/1GYApk0W1k-

MyFms5kupVPLLce9qGYD1Bfnv

OJURxPEE/edit?usp=sharing 

Link to mural https://

app.mural.co/t/ux7461/...
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" Subject + Verb + user need"

34 yrs old

Originally from London 

but living in Margate, 

Kent since 4yrs ago

Beauty 

Consultant

She has a boyfriend and 

they like to travel often. 

Due to pandemic, They 

don't do it that often

She likes to walk along the 

beach with her bf or 

friends. One of the 

pleasures of living next to 

the sea.  
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Phase of Journey 

What are the high-level 

phases across the 

customer journey?

Actions

What is the customer 

doing?

Feelings

What is the customer 

feeling, pay particular 

attention to and highlight 

the pain points (or joy) 

Journey

Steps...

What is the customer 

doing?

Journey Map

User need / Scenario
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Bio

What are their key goals and needs?

What do they struggle with the most?

Thoughts

/ Thinking

What is the customer 

thinking?
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