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What is search?



   

What is search?



   

The UK loves using Google

Source: https://www.statista.com/ as of 2022

86%
share across all 
devices in UK

https://www.statista.com/


   

The days of ‘10 blue links’ are gone…



   

Source: https://gs.statcounter.com/platform-market-share/desktop-mobile-tablet - Global January 2022

42.5%
Searches are on 

desktop

2.5%
Searches are on 

tablet

55.0%
Searches are 

on mobile

The majority of searches are on mobile

https://gs.statcounter.com/platform-market-share/desktop-mobile-tablet
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From inspiration to action – relevant content for 
each search stage

D I S C O V E R D E C I D E P U R C H A S E  

vegan recipes vegan recipes how to cook vegan food Easy vegan recipes vegan recipe books   
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What is SEO?



   

What is Search Engine Optimisation?

SEO is a set of practices designed to 
improve the appearance and positioning 
of web pages in organic search results.
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SEO isn’t only about Google Search



   

SEO doesn’t involve paid results

PPC ads Shopping ads

Organic results Paid traffic

Non-paid traffic



   

Classic Link

PR/News

Blog

Recipes

Knowledge 
Graph

Images

Shopping

Maps

Product

Quick 
Answers

YouTube

SEO can impact a wide range of results



   

How much do rankings matter?
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Consumers are at the heart of SEO



   

Search is continually changing
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How does SEO 
work?



   

SEO IS A LONG-TERM APPROACH



   

How search engines work

Crawling Indexing Ranking



   

The three pillars of SEO

SEO Pillars

Content

Technical User 
SignalsTECHNICAL USER SIGNALS

CONTENT



   

Technical: building a strong foundation

SEO Pillars

Content

Technical User 
Signals



   

Technical SEO is 
primarily a 
foundation for 
good ranking 
performance & 
UX

Can content be crawled (efficiently)?

Are results enhanced with mark-up?

Can content be indexed (or not!)?

Does the page/site provide good UX?



   

SEO improves UX for all visitors 

Source: https://blog.chromium.org/2020/05/the-science-behind-web-vitals.html

“When a site meets the [Core Web Vitals] 
thresholds, users are 24% less likely to 

abandon page loads”

https://blog.chromium.org/2020/05/the-science-behind-web-vitals.html
https://blog.chromium.org/2020/05/the-science-behind-web-vitals.html
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https://blog.chromium.org/2020/05/the-science-behind-web-vitals.html
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Content: answering user intent

RANKING 
SIGNALS

Content

Technical User 
Signals



   

Key page elements
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Key page elements
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Alt=Vegetarian Quorn Smoky Ham Free Slices product
 packaging with nutritional information



   

Key page elements
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Keyword research is critical for data-led content 
SEO

Query Search Vol. Intent

Buy blue shoes 1,000 Transactional

Best blue shoes 880 Commercial

Why are some shoes blue? 600 Informational (Quick Answer)

Blue shoes near me 750 Location-based

Video of blue shoes 400 Informational (Video)



   

User Signals: gaining authority

RANKING 
SIGNALS

Content

Technical User 
Signals



   

What are backlinks and why are they important?

35

Vote of 
confidence, which 

acts as a…

…signal to 
search engines, 
which provides 

a…

...positive effect 
on organic 
rankings



   

Not all backlinks are created equal

36

Authoritative and 
trusted sites

Relevant sites

Content linking to and 
from is relevant

THE GOOD KIND

Spam sites

Paid for links

Irrelevant sites or 
content

THE BAD KIND



   

Backlinks can increase Domain Authority

DA is a third-party metric but is used as a 
standard benchmark of site authority within 

the SEO community to mimic Google’s 
PageRank.

While increasing a site’s DA is a good 
indication of improved authority, DA is not 

directly used by Google. 

Domain Authority (DA) is a trust score (0-100) 
that measures the authority of a domain 

through links. 

Having more backlinks from authoritative sites 
generally increases your website’s DA.

WHAT IS DA? USING DA
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Holistic SEO



   

SEO

PPC

Product 
Dev

Social

E-com
Business 
Strategy

PR

SEO has benefits beyond organic search



   

Individual product pages

Unique and individual content

Fast page load times

Relevant URLs

Increase quality scores

Lower CPCs

Higher CTRs

Higher ad ranks

SEO on-page optimisation 
improves the visibility…

… and improves the PPC 
success factors:

SEO and PPC work holistically



   

Website Migration / Build

Content Creation

Digital Strategy

Product Launches

Media Campaigns

Audience Intelligence 

Digital PR

Product Development

When to involve SEO?



   

Ilaria Fabbri

ilaria.fabbri@kinesso.com

Thank You
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